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Guidelines for Reporting on Loneliness and Social
Isolation (A Quick Guide)

Use these GILC guidelines to ensure your reporting is compassionate, evidence-informed, and
contributes to a more connected public narrative.

Before You Report

Consider the Impact: Prioritize context over sensationalism and consider how the story
may affect people currently experiencing loneliness.

Approach: Assign stories to reporters focused on health, science, or social issues. Use
explanatory or long-form formats to avoid simplistic narratives.

Goal: Seek input from public health experts, researchers, and community organizations
to ensure you include evidence-based commentary and practical solutions.

Elements to AVOID in Coverage

Steer clear of language, framing, and tropes that sensationalize the issue or discourage people
from seeking help.

Stigmatizing or Blaming Language: Do not frame loneliness as a personal failure or
imply blame, weakness, or defectiveness

Example: A national campaign headline stating "Loneliness: It's a choice you make"
reinforces blame. Instead, use non-judgmental language like that found in "The UK's
Tackling Loneliness Strategy," which focuses on systemic solutions.)

Oversimplified Explanations: Avoid attributing loneliness to a single cause (e.g.,
personality flaws, technology alone). Address multiple factors like economic pressures or
community design

Example: A campaign focused only on "digital literacy for seniors" oversimplifies the
issue; reporting must acknowledge structural factors like housing and public transport.
Harmful Stereotypes: Reject depictions that portray lonely individuals as helpless or
socially inept. Avoid reinforcing ageist assumptions or romanticizing isolation (e.g.,
Reject campaign imagery that exclusively shows frail, older adults, reinforcing ageist
stereotypes. A successful campaign promoting connection should feature diverse age
groups and communities.

Problem-Only Narratives: Avoid coverage cycles that highlight crisis and negative
outcomes without offering practical, evidence-based solutions (e.g., Avoid campaigns
that only use alarming statistics, like "Loneliness is a bigger killer than smoking," without



GILC

GLOBAL INITIATIVE ON
LONELINESS AND CONNECTION

pointing to actionable resources. The WHQO's work on social connection emphasizes
both risk and evidence-based intervention.

Essential Elements to INCLUDE

Focus on accuracy, compassion, and actionable pathways to connection.

Accurate, Respectful Language: Emphasize that loneliness is a common human
experience and is changeable. Use neutral, non-judgmental phrasing (e.g., Use phrasing
like "experiencing loneliness," as seen in the wording of the Japanese Government’s
Minister of Loneliness initiative, to normalize the feeling and encourage help-seeking.)
Evidence-Based Context: Clearly distinguish between loneliness (subjective feeling)
and social isolation (objective lack of contact). Highlight structural and community
factors that drive isolation (e.g., Frame policy discussions, like those around the U.K.
Loneliness Strategy, by clearly defining whether the initiative targets subjective
loneliness or objective social isolation.)

Solutions & Pathways to Connection: Feature community programs, peer-support
initiatives, and concrete examples of people who have successfully rebuilt social ties
(e.g., Highlight successful initiatives such as Australia's 'The Way Back' service for social
connection following mental health crises, or community programs that foster
intergenerational skill-sharing.)

Information for Families and Communities: Provide actionable advice and resources
for supporting someone who is isolated and tips for building inclusive environments (e.g.,
Promote actionable tips for the public, similar to the U.S. Surgeon General's advisory on
social connection, which includes specific, low-barrier suggestions for strengthening
relationships.)
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